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Educational Background
	Degree
	Department
	University /School
	      Year 

	PhD
	Business Administration
	Gazi University
	2008

	Master of Science
	Business Administration
	Başkent University
	2002

	Bachelor’s
	Economics
	Gazi University
	1995

	High school
	
	TED Ankara College Foundation Private School
	1991

	
	
	
	


Master Thesis 
“Trade Fairs: A Study on Determining the Problems of International Trade Organizations in Turkey”
PhD Thesis 

“Symbolic Consumption: A Study on Self-Congruity”.
Courses given

Marketing Management

Introduction to Business

Project Management

Professional Experience
	Title 
	University/Company
	Year

	Asst. Professor 
	Baskent University 
Faculty of Commercial Sciences

	2010-  2013


	Instructor   
	Baskent University 
Faculty of Commercial Sciences
	2009- 2010



	Research Assistant
Procurement Specialist
Credit Marketing Specialist
	Gazi University 

Faculty of Commerce and Tourism Education
STFA ELTA Energy Inc.
 Tekstil Bank 
	2000-2009
1997-1999

1996-1997
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Others
Guest Lecturer (LLP Erasmus/Teaching Staff Exchange Program), Budapest Business School, Hungary, 17-21 May, 2010.   
Foreign Language 

English: Fluent
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Marital Status: Married
